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objectives of SET ?

e TR -3 (F) T et sk serae e e
© <l $e37e W AT L A- 29 T srdtean ik e g o ) 2

3R 7e2 FrE 3 Ao J vy T see e I 1 qee w3 B R

_‘ - TR SRR Y T et St 1 an e
. SET %18 T+t safirama Rraroll ) =it o a1 2, daed ok <ty 90

| e A T T T 9w Qe R

| ﬂmﬁmﬂwﬁﬁggﬂ&uﬂ.wagw &
ST AT S g w09 e o g 9@ s
ferg o 21 . ; . :
SET M Telt a1 328 71 2, afteh qean Serter 1w G2 £1
msﬂiswﬁi_wg.aﬂa%mﬁﬂ%mwﬂﬁﬁﬂm@
 ferg ST Fofl Shrega (W6erd) 3 5w vl 1 i e 8!

$-entad @t e o st veey/ 77
SET %1 Mafi wexr Hhfge e w1 -3 1 AT e W
G &} 1 9% T ok s wfed E-hrad om-3 F Wi
Al & T T el ok Ao de-3 e SeE S #1109
fefredt Tfiéftrshe %1 7eg A Tord 91 afdfedre oft T 21
HIE A1- % AT 99 FesR & Gefer FT1 F AT SET A TIF
9 Q 1S FIFE Visa 3R MasterCard g1 foig fean an o | faawm
& 9 Yo fe ¥, Taddt Y ar we R it wmed e wan, R
o v $-
1. ARFRIR SR smefen e e Fom; :
2. R S Feadh srEE ol e e FufE; ok
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Give an overview of the information technology Act 2000

. and a provision related to secure electronic records.
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What do you understand from Electronic Security ?
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Mﬁ.:wm about the Importance of E-commerce Securities.
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What are the Dimensions of E-commerce Security ?
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: How to use encryption and decryption for sending secure

. mail explain
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mA@._u.._.&. UYT (Objective Type Questions) -
. ProfRea i S-aT $-wid atger @ sroft § T AT §-
- (@dE (b) sz

(c) ¥t (e) 2t
Which of the following is not under the category. of ecommerce

model-

(a) B2B (b) B2C

() C2G (d) P2P

EFT <1 &1 314 §- : _

(a) SR SHH TAH (b) ST T TR
(o) SARIF B AR

() T 9 E T
What does EFT means- :

(a) Electronic frame transfer (b) Electrical find transfer -
(c) Electronic fund transfer (d) None of these

-t wirs fFa T Pl fraeward-

(a) S 9 (b) dife
(0)§TR (d) (a) 3R (b) N
What could be the future projection of e-commerce-
(a) Mobile apps (b) Video

(c) Internet (d) Both (a) and (b)
F-ohIvd o HEw §-

(a) fashar (b) THR

(c) ST @3 weit
Components of E-commerce-

(a) Seller , (b) Government
(c) Consumer (d) All of these
-mimd F e -

(a) fopt ¥ 3fe. (b) fert & it
(c) WA a1 Teh (@) HifHa BT

Benefits that e-commerce provide-
(a) Increase in sells

‘ (b) D :
(¢) Returning gods ecrease in sells

(d) Limited information

6.

10.

- (a) Bank account

| | m&@&nﬁ\ 83
F-Tr - w veh T ¢

(a) 3MYfd et FaEA

(b) SR ST

(c) ST Ao ST Soreh

(d) THE B

Which one is not a component of ecommerce-
(a) Supply chain management

(b) Electronic interchange A
(c) Online transaction processing system

(d) Personnel management

3w duEEE R AE wA AR

(o) FRE ST T e i e 6 feg O HE ST

(b) 5 1 T U Y TR T W AR FA
@mmﬂiﬂﬁmﬁwdﬁn@ﬁmﬁmﬂﬁﬂa :

(d) Sqrerd |+t :

Select the major functions of ecommerce website-

(a) Giving a platform for selling and buying a product
(b) Transferring funds from one place to another place

(¢c) Advertising the product through electronic media -
(d) All of the above

EDI =t suan fafi= (- uwﬂ%ﬂﬁwmmwﬂﬂﬂzmﬂw% ,

AT oY 3% fere e T 8-
(a) e @ (b) T TS A
() TG STRETU FuTed! (d) ST a4l

EDI is used for transferring and withdrawing file between

different- -
(b) Stock Exchange transactions

(c) Airline reservation system (d) All of the above

(a) Sh2t (b) Szt

(c) st (e) T2SH

E-seva is an example of- . .

(a) G2C (b) C2C

(¢) B2G (d) C2G

TR ST AT ST T ISET-

(2) JETH (b) B TE
(¢) INSUBUY.com @) (a) 3T (b) T

Example of transaction broker Eo@mw.
(a) Paytm (b) Phone pay
(¢) INSUBUY.com (d) (a) and (b) both .
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1. Tg wieer Sfeve fifear steame Ars @1 fawamre §-
(a) SRS (b) THiIea
(c) TSTERSTT (d) TfEruYH

13.

14.

15.

This model is an extension of traditional media broadcast
" mode-

(a) Brokerage (b) Affiliate .

(c) Advertising (d) Subscription

I SR ST o ST S FRTEROT

(a) si2sit (b) sh2dt
(c) Wi - (d) st
EBay and OLX are example of ecommerce.
(a) B2B -(b) B2C
(c) C2C (d) C2B

S-SRt o g s Prafer et i vers 23 el R

iwﬁgiﬂﬂimﬂﬁ§W|
(a) FHHE (b) Teitetiee
(e) TeaTrESin (d) Fgrarey

This model of ecommerce helps .meﬁwmnnuwmn in reducing the
distribution channels by all

owing direct sell of product to
buyer- : .
(a) Eo_Em&E.w (b) Affiliate
(¢) Advertising (d) Manufacturer
CPCHT Y Y..........
-+ (a) IR W Firw (b) FIR W THyH
(0) PR W 3732 () ¥ ¥ 9 =&

CPC stands for
(a) Cost per click

(b) Count Per Click
(c) Cost Per Account

(d) None Of These

uﬂ.&.ﬂ.@ﬂ&%ﬂ#ﬂ_ﬁgﬂmﬂgww
" (a) fefSem rkfen (b)a TR

Marketing of the Products or s
(a) Digital marketing
(c) E marketing

ervices online is known as :
(b) web marketing
(d) all of the aboye

16.

17.

18.

19.

21.

e U/ 85
AT VIR & - . _
(a) V& FEF g (b) T&e aR H &
(c) §E <= (@) 39 |t

Advantages of online shopping- .
(a) Improved customer services (b) Increased customer bas
(¢) Save time (d) All of these

FEAE HIHTET v, HaFrAT A R .
(a) Feogm (b) SqATHE
(o) forame s farty (@) IRy Wt

Internet marketing promotes -

. - development
| MMW %Mwmmmmbm and sales MMW all of the above -
........... T fommo o wtee § Wt Rrgmaerar R
I FHUAE P gy g M Ea e
(a) P WY (b) e W RIER]
(c) FIR W forersh (e) HIE T THRMA

isers pay
is an advertising revenue model where mn—<m~..w.w e
for each unique user view of an advertisement or w

p 5 mile
t per view (b) Cost per mule
MMW %Mww Wmn click (d) Cost per action

Frer 8§ & @ | A Sufiefa & yeR ¥ - _
(a) FarETEE (b) Rt =S -
(o) SifEdn wrhfem (d) IR |

Which of the following is a type of web presence-

i ial media

(a) Website (b) Soci
AM Video marketing _(d) All of the above
w:%.mﬁmmﬂu,%x&|
(a) ATERS ) A4
() ¥ =it (@3 ==
E branding can be done by using- )
(a) Website (b) Hnﬂmmumv =
(c) E-blogs (d) All of the
3T o e wrem- ,

(a) R feER (b) TfriT <ifsAl
(o) frag g@ Rk
Different means of E-advertising. g

(b) Animated video

G Bauiet displip (d) All of these

(c) Keyword tools



86 \ - : efeeer AThfeT
22, $-wieel R & ATATH-

(a) ST (b) Tt

() ¥ (@) (a) ¥R (b) I
- Dimensions of ecommerce security as-

(a) Integrity (b) Privacy

(c) Packets (d) (a) & (b) both

23,  CHNTHHTEE cur

(a) 221 TG GfdE - (b) 32T 3% WR
(c) e ifw afd|

(d) S AT AR
DOS stands for - .

(a) Data of service
(c) Denial of services

24, Fafir W ¥ T @R
(a) Sl =Ed
(b) HrEnad
(o) ¥a & R e Wi
(d) TR gt

Different types of security hazards in e-money-
(a) Data theft (b) Fraud

(c) Denial of service (d) All of the above
25. Qmﬂﬁﬁ_mﬁamﬂuaﬂﬂw:ﬂm%.

(b) Data of store
(d) Data of sorted

(a) FiEeR + (b) HiEARA-37

(o) ST DT

Agency for responding to cyber security incidents- -
(a) CERT - (b) CERT-IN

(c) ITM © (A ISRO

26, conenn TR IS H ST STTAE F UEiET -
. (a) X WA ) W
(c) feform (d) ®qiRo

(a) Interpretation

vi En tio:
~ (c) Decryption " i

(d) Conversion

is the process of translation of data into secret nomm-

21,

29.

"~ 30.

31.

e wv/ 87

T ST A T G S T i T o
FT 5 AT ... T ST T ST EHTAT -
(a) fEfTEe TR (b) AT ST T

(c) SARE o1 7= () STTUteRToT ST 9 o
A can be used to authenticate the identity of the sender 0

a message or the signer of.a document- .
(a) Digital signature (b) Signers certificate

(c) Authority certificate (d) Authentication certificate
SET &1 3L E i .

(a) Al TorR IR A (b) TER TR SR
(c) Faer Tfspaem g (@) ferargt R AL

SET Stand for -
(a) Sensitive electronic transaction
(b) Signer electronic test

. (¢) Secure encryption transaction

(d) Secure electronic transaction

T ST WOTrEt 3 Wehi-
(a) -39 - - e

- (c)PhfEe . (e)A TH
Types of electronic payment system-
(a) E-cash (b) Debit
(c) Credit (d) All of these
AT EIEA Y- _
(a) AT H - (b) TefSe= E |
(c) TATIH HW (@) ST |+l

E-cash stand for .
(a) Paperless cash (b) Digital cash
(c) Electronic cash (d) All of above
atfrerTg it Qaedt o yufter €-

(a) ST _ = @&S |
©) I HS (d) ST ﬁ&
Online mbmb.&,mu gervices include- ,

(a) Banking (b) insurance
(¢) Mutual fund (d) All of the above
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People involved in u.%oﬂa system- .
() Merchant - () Al of the above

ﬂuﬂﬂﬁ&mﬂ&ﬂﬂ&ﬂ&ﬁ?ﬂﬂ?ﬂaﬁ%ﬂ. b

() IS IR IR (b) fefsiea mﬁzﬁ, /

() SRRET B Clheo oo e « i
; Itisa gﬂﬁﬁ?ﬁwﬂgw——a? b k) A .
vt Humﬂmﬁ b @ mm_..»am% S

- (b) Public key infrastructure
-(¢) Personal key infrastructure

3T~

@V ] FIREFN .@%&ﬁﬁﬁmﬁﬁﬁ
(o) THT T THEHR @dﬂjﬂﬂ»mﬂﬂ.ﬁ_ﬂ_
PKI Stands for sl it o
(a) Private key Eggnwﬁm P w...,.,m....«;_.;..

(d) Personal key information -

gﬁw&%ﬁﬂ?%ﬂ%ﬁﬁ&ﬁ
AT
(2) TERAES qan @ﬁ%ﬂ%ﬁ i
©FFEE : @ EaE iy
It is a security mechanism that uses and gmum u&.ﬁ:&,
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